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EKEN® AN CH O RE D IN QU ALIT

SOCIALIZING

"HEARTLAND OF ALC. OCCASIONS UNIVERSALLY IN ALL MARKETS

FEELING |
GOOD

ENERGY LEVEL
BON DING

RELAXING ALONE

Looking good
Physical benefit*
Prevents bloating®
Discovery*

MEAL

B Looking good
Connecting
Doing the right thing

Connecting

Feeling good
Food pairing*
Physical benefit” For everyone*

Discovery*

Having me-time Looking good

Looking good Being romantic

Letting loose Energizing

Effective & efficient” Physical benefit* Savoring

Thirst quenching* q
us-time

‘ Carefree
hangout

Having me-time
Being responsible
Disconnecting

Great taste®
Thirst
quenching®

3% 7 7%

SOCIALIZING / PARTYING

Connecting

Looking good
Physical benefit*
Discovery*

Quality & reputation*®

@
*

Heineken

@ Reuniting

Connecting
Celebrating
Letting loose

For everyone®

Prevents bloating*
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H® EXPLORING NEEDS AND TENSIONS IN He{ﬁﬂen@

I'm drinking with
others, and
looking to
strengthen or
build meaningful
connections

My social
standing is
important in

this occasion.

I am seeking a
beverage that is

known for its
quality
& reputation.

I want to make a

strong
impression; my § / /
drink should sa b - $ /4 ° ° ° °
some;‘ngobouyz , AY v Premium beer ideal to Established choices
who 1 am. I
facilitate the twisted with trendy
connections discovery to elevate

e Connecting
e Looking good

Looking good
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Relevant - for Consumers Future-focused



QUALITY LOOKING GOOD &
SOCIALIZING N
' NEEDS HIGH QUALITY CONNECTING DISCOVERY
Premium quality that refreshes me inside out Heineken exists to Heineken surprises you with ré;feshing
Heineken BIAB e
and signals | am open to enjoy fresh thinking spark connections beyond views and elevated experiences to keep

~...and diverse connections (Benefit) barriers (Purpose) your mind open (Role)



BASED ON CONSUMER PERCEPTIONS
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Heineken Hemeken =

Quality &
reputation
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QUALITY SOCIALIZING SHARES NEEDS WITH Heineken
OTHER YOUNG ADULT SPACES u

_,.-‘FUTURE FOCUSED

G Quality
socializing ‘
NSpace size: Showing I H
ZLg £5.3bn care Sharing a meal
€1.9bn
—= $69.9bn ‘ Letting
Being on-trend loose

Recharging
together 4

(]

Savoring
us-time

Instant Anchor space,

unwinding Halo space = 50%+ of
needs in common

A\7*  Reuniting

% Being
on- trend

Source significant volume in younger adult
spaces due to shared needs
Connecting, Looking good, Physical benefit &
Discovery
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What consumers are willing to pay 15% more for

RELEVANT TO GENERATIONS X, Y, Z

CO-CREATION

for a better WE as a result

QUALITY TIME I EXPERIENCE

GENY GEN Z

AMBITIONZ02S "i'l EINEKEN



INNOVATION TO STRENGTHEN MOTH ER Heineken

BRAND ANCHORING

Opportunity for meaningful
innovations in line with positioning as
social, quality brand
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Complement H® classic lager with
a wide array of taste profiles and
physical benefits, incl. Silver & 0.0

=
L = S
Sl JS-JL‘%




KEY TAKE-AWAYS

HEINEKEN®

ang
~meal
Connecting
Looking good
Physical benefit*
Discovery*
Quality & reputation®

1
A

‘@ Reuniting

BRAND ANCHOR

Global anchor in Quality Socializing
should be reflected in all markets and
brought to life in the relevant

contemporary local context

INNOVATION

Anchored in Quality

Socializing, strenghtening the
relevant needs and nurturing

under-indexed
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